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Part 1: Writing 
 

Writing sections 3-6 contain a number of individually-timed items. Test takers are required 
to write two summaries and one essay OR three summaries and one essay OR two 
summaries and two essays. 
 
 
 

Section Item type Time allowed 
Section 3-4 2 Summarize written text 20 minutes 
Section 5 Summarize written text OR Write essay 10 minutes or 20 minutes 
Section 6 Write essay 20 minutes 

 
 
Answers are at the end. 
  



 

 

Summarize written text – Item 1 
 
 
Read the passage below and summarize it using one sentence. Type your response in the 
box at the bottom of the screen. You have 10 minutes to finish this task. Your response will 
be judged on the quality of your writing and on how well your response presents the key 
points in the passage. 
 
 
 
Human beings have attempted to predict the weather informally for millennia and formally 
since the 19th century. Weather forecasts are made by collecting quantitative data about 
the current state of the atmosphere at a given place and using scientific understanding of 
atmospheric processes to project how the atmosphere will change. 
 
Once a human-only endeavor based mainly upon changes in barometric pressure, current 
weather conditions, and sky condition, weather forecasting now relies on computer-based 
models that take many atmospheric factors into account. Human input is still required to 
pick the best possible forecast model to base the forecast upon, which involves pattern 
recognition skills, teleconnections, knowledge of model performance, and knowledge of 
model biases. The inaccuracy of forecasting is due to the chaotic nature of the atmosphere, 
the massive computational power required to solve the equations that describe the 
atmosphere, the error involved in measuring the initial conditions, and an incomplete 
understanding of atmospheric processes. Hence, forecasts become less accurate as the 
difference between current time and the time for which the forecast is being made (the 
range of the forecast) increases. The use of ensembles and model consensus help narrow 
the error and pick the most likely outcome. 
 
There are a variety of end uses to weather forecasts. Weather warnings are important 
forecasts because they are used to protect life and property. Forecasts based on 
temperature and precipitation are important to agriculture, and therefore to traders within 
commodity markets. Temperature forecasts are used by utility companies to estimate 
demand over coming days. On an everyday basis, people use weather forecasts to 
determine what to wear on a given day. Since outdoor activities are severely curtailed by 
heavy rain, snow and wind chill, forecasts can be used to plan activities around these 
events, and to plan ahead and survive them. 
 
 
 
 
  



 

 

Summarize written text – Item 2 
 
 
Read the passage below and summarize it using one sentence. Type your response in the 
box at the bottom of the screen. You have 10 minutes to finish this task. Your response will 
be judged on the quality of your writing and on how well your response presents the key 
points in the passage. 
 
 
 
Fast-moving consumer goods (FMCG) or consumer packaged goods (CPG) are products that 
are sold quickly and at relatively low cost. Examples include non-durable goods such as soft 
drinks, toiletries, over-the-counter drugs, processed foods and many other consumables. In 
contrast, durable goods or major appliances such as kitchen appliances are generally 
replaced over a period of several years. 
 
Many fast moving consumer goods have a short shelf life, either as a result of high 
consumer demand or because the product deteriorates rapidly. Some FMCGs, such as meat, 
fruits and vegetables, dairy products, and baked goods, are highly perishable. Other goods, 
such as alcohol, toiletries, pre-packaged foods, soft drinks, chocolate, candies, and cleaning 
products, have high turnover rates. The sales are sometimes influenced by holidays and 
seasons. 
 
Packaging is critical for FMCGs. The logistics and distribution systems often require 
secondary and tertiary packaging to maximize efficiency. The unit pack or primary package 
is critical for product protection and shelf life but provides information and sales incentives 
to consumers. 
 
Though the profit margin made on FMCG products is relatively small (more so for retailers 
than the producers/suppliers), they are generally sold in large quantities; thus, the 
cumulative profit on such products can be substantial. FMCG is a classic case of low margin 
and high volume business. 
 
 
 
 
  



 

 

Write essay – Item 1 
 
 
You will have 20 minutes to plan, write and revise an essay about the topic below. Your 
response will be judged on how well you develop a position, organize your ideas, present 
supporting details, and control the elements of standard written English. You should write 
200-300 words. 
 
 
Marketing strategy for big companies should be placed on offer and discounts, and in what 
ways this can impact on their reputation. 
 
 
 
 
 
 
  



 

 

Write essay – Item 2 
 
 
You will have 20 minutes to plan, write and revise an essay about the topic below. Your 
response will be judged on how well you develop a position, organize your ideas, present 
supporting details, and control the elements of standard written English. You should write 
200-300 words. 
 
 
Governments all over the world are putting a lot of money into space exploration. On the 
other hand there are many environmental problems in our planet which need urgent 
resolution. Do you think we should invest in space exploration when environmental 
problems are still unsolved? 
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Summarize text – Item 1 
Human beings have attempted to predict the weather informally for millennia and formally 
since the 19th century. Weather forecasts are made by collecting quantitative data about 
the current state of the atmosphere at a given place and using scientific understanding of 
atmospheric processes to project how the atmosphere will change. 
 
Once a human-only endeavor based mainly upon changes in barometric pressure, current 
weather conditions, and sky condition, weather forecasting now relies on computer-based 
models that take many atmospheric factors into account. Human input is still required to 
pick the best possible forecast model to base the forecast upon, which involves pattern 
recognition skills, teleconnections, knowledge of model performance, and knowledge of 
model biases. The inaccuracy of forecasting is due to the chaotic nature of the atmosphere, 
the massive computational power required to solve the equations that describe the 
atmosphere, the error involved in measuring the initial conditions, and an incomplete 
understanding of atmospheric processes. Hence, forecasts become less accurate as the 
difference between current time and the time for which the forecast is being made (the 
range of the forecast) increases. The use of ensembles and model consensus help narrow 
the error and pick the most likely outcome. 
 
There are a variety of end uses to weather forecasts. Weather warnings are important 
forecasts because they are used to protect life and property. Forecasts based on 
temperature and precipitation are important to agriculture, and therefore to traders within 
commodity markets. Temperature forecasts are used by utility companies to estimate 
demand over coming days. On an everyday basis, people use weather forecasts to 
determine what to wear on a given day. Since outdoor activities are severely curtailed by 
heavy rain, snow and wind chill, forecasts can be used to plan activities around these 
events, and to plan ahead and survive them. 
 
Sample response: 
Weather forecasts are important because of their numerous uses and are nowadays made 
through various computer models and complex techniques, though still requiring human 
intervention to identify the most suitable model and interpret the various factors. 
 
Summarize text – Item 2 
Fast-moving consumer goods (FMCG) or consumer packaged goods (CPG) are products that 
are sold quickly and at relatively low cost. Examples include non-durable goods such as soft 
drinks, toiletries, over-the-counter drugs, processed foods and many other consumables. In 
contrast, durable goods or major appliances such as kitchen appliances are generally 
replaced over a period of several years. 
 
Many fast-moving consumer goods have a short shelf life, either as a result of high 
consumer demand or because the product deteriorates rapidly. Some FMCGs, such as meat, 
fruits and vegetables, dairy products, and baked goods, are highly perishable. Other goods, 
such as alcohol, toiletries, pre-packaged foods, soft drinks, chocolate, candies, and cleaning 
products, have high turnover rates. The sales are sometimes influenced by holidays and 
seasons. 



 

 

 
Packaging is critical for FMCGs. The logistics and distribution systems often require 
secondary and tertiary packaging to maximize efficiency. The unit pack or primary package 
is critical for product protection and shelf life but provides information and sales incentives 
to consumers. 
 
Though the profit margin made on FMCG products is relatively small (more so for retailers 
than the producers/suppliers), they are generally sold in large quantities; thus, the 
cumulative profit on such products can be substantial. FMCG is a classic case of low margin 
and high-volume business. 
 
Sample response: 
Fast moving consumer goods such as soft drinks and processed foods have a short shelf life 
and depend to a large extent on packaging to both protect the products and inform and 
attract the potential consumers. 
 
Write Essay – Item 1 
Some marketing experts believe that marketing strategy for big companies should be based 
on offer and discounts. Do you agree with this view? In what ways can this impact their 
reputation? 
 
Sample response 
Merely having a high-quality product is no longer sufficient to attract sales in today’s highly 
competitive environment. Marketing plays a critical role in attracting customers and some 
people argue that big companies should use offers and discounts as the mainstay of their 
marketing strategy. While, I acknowledge the importance of offers and discounts, I do not 
agree they should be the main focus of marketing. In this paragraph, I will elaborate this 
point of view further. 
 
On the outset, one needs to acknowledge that nothing attracts the customer more than a 
huge discount. The sale turnovers around events such as Christmas Sales, Boxing Day Sales 
and Black Friday, reach astronomical levels solely on the back of huge discounts. Whenever 
a company wants to move a product quickly or encash its inventory, an offer or discount is a 
good idea. 
 
However, using offers and discounts as a normal and frequent marketing tactic, can backfire 
in unexpected ways. Nothing damages the reputation faster than seeing the product on sale 
every second week. If these offers come too frequently, the consumers can start suspecting 
the product quality. Once the consumer trust is gone or the tag of cheap and low quality is 
associated with a product, its future prospects are severely dented. Furthermore, this can 
prevent even a willing customer to make a buying decision on the expectation that the 
company will come up with an offer soon. 
 
In conclusion, I agree that using offers and discounts as a part of the overall marketing 
strategy is a clever idea that can boost the profits, but doing it too frequently or as the main 
marketing weapon can harm the reputation for long run. 



 

 

 
 
 
Write Essay – Item 2 
Governments all over the world are putting a lot of money into space exploration. On the 
other hand, there are many environmental problems in our planet which need urgent 
resolution. Do you think we should invest in space exploration when environmental 
problems are still unsolved? 
 
Sample response 
 
Space as a final frontier has always both challenged and inspired the human race. It is 
therefore unsurprising that governments of all major countries are pouring billions into their 
space programs. Some argue that these expenses are a waste considering that several 
environmental problems on the planet are more pressing and need to be addressed at 
priority. While I agree the environmental problems need to be solved, that does not have to 
be at the cost of space exploration. In this essay, I will explain this point of view further. 
 
First of all, space exploration is not just about setting up a colony on another planet. Space 
exploration is a driver for cutting edge scientific research and development. It pushes the 
scientists to come up with innovative solutions to problems that also exist on our own 
planet. Several innovations which came up as a result of space research, such as waste 
disposal systems, are now used in everyday situations on Earth. 
 
Secondly, solving environmental issues and exploring the space, can go hand in hand. One 
does not have to be at the exclusion of the other. If the funds have to be saved, they can be 
saved in other areas such as weapon systems and inefficient bureaucracy and governance 
structures all over the world. Finally, studying other parts of the universe can provide us 
critical data about our own planet. Knowledge of space can in fact help us overcome our 
own environmental challenges. 
 
In conclusion, I agree environmental concerns are a top priority, but they can be dealt along 
with space exploration. Doing one at the cost of other will be short sighted and detrimental 
in the long run. 
 


